Chapter 8 Draft

Notes toward explaining variation in scenes.

In the preceding chapters, we have been seeking to understand and measure the analytic dimensions and empirical consequences of scenes – what scenes are and what they do.  Our theoretical discussion articulates the “inner environments” of scenes as distinct forms of association, increasingly differentiated from other forms such as work, family, politics, and the like.  Our empirical analyses confirm that scenes, in interaction with a number of other factors and controlling for a number of standard variables, contribute to creative cities, shape residential patterns, and influence political participation, ideology, and affiliation.

We have deliberately treated scenes as given and relatively stable, focusing on the potential effects of their presence or absence, strength or weakness.  Clearly, more needs to be said about the sources of scenes.  Why do different scenes exist in one place and not another? Why is one scene stronger and more deeply institutionalized in one place and not another? Are there general developmental trajectories influencing the forms scenes are likely to take?

 
Alas, our data do not permit the detailed longitudinal analysis of scenes that might provide more definitive empirical discussion of such questions.  We can, however, offer some suggestive remarks about how several theoretical standpoints might approach questions about the sources and variation in scenes, as well as about these standpoints’ analytical emphases and blindspots.  Further, we can, in a preliminary way, use the data we do have to indicate how promising these standpoints are for developing empirical propositions about the sources of scenes.

Conspicuous Consumption.  Famously elaborated by Thorstein Veblen, the theory of conspicuous consumption provides one possible approach to understanding where and why different scenes arise. According to Veblen, leisure activities and non-utilitarian consumption are driven by the desire of a society’s dominant class to maintain its position.  Such classes engage in magnificent displays of their ability to waste time and resources, demonstrating to others their high status.  They consume not for any real need but to display wealth or income and inspire “pecuniary emulation” in others.  

A contemporary Veblen would point at parents sending their children to private schools when equally fine public schools are available, individuals buying large houses with large swimming pools to impress the neighbors, college students wearing expensive, brand-name jeans when nearly indistinguishable generic brands can be bought for a fraction of the price, and the like.  Veblen himself suggested that the use of silver utensils rather than cheaper, but equally useful, cutlery showed conspicuous consumption. He also reportedly built his own utilitarian furniture, convinced that proper interior design could and should have no genuine connection with taste and quality of experience (Parsons, in American Society, quoting Riesman).

To the extent that scenes are driven by conspicuous consumption, we would expect to find a fairly linear relationship between wealth and more exhibitionistic and glamorous scenes. Income and wealth would strongly predict scenes composed of amenities such as beauty shops, jewelry stores, designer boutiques, high-end fashion outlets, casinos, fitness centers and the like (add more glamorous and exhibitionistic amenities).  More money, more bling.  Similarly, conspicuous consumption attitudes such as “I am the car I drive” or “the clothes make the man” would be strongly linked with wealth, and would begin to appear where more individuals are becoming wealthy.  By contrast, more wealthy places should not only have less utilitarian scenes, they should also suppress scenes that are devoted less to impressing strangers and more to self-expression and social improvement – health spas, yoga studios, pottery clubs, lecture series, painting classes, volunteer work, environmental organizations, and so on (add other self-expressive and moralistic-egalitarian amenities).  

Distinction.  Like Veblenesque conspicuous consumption, Pierre Bourdieu’s notion of distinction would direct analysis of the causes of scenes to the ways in which dominant “class fractions” seek to reproduce and maintain their hegemony.  However, distinction adds subtlety by going beyond conspicuousness and visibility as the only or primary technique through which dominant groups use cultural scenes as mechanisms for social control.  

From a Bourdieuian perspective, cultural scenes generate “fields” which habituate participants (form their “habitus”) into certain pre-reflexive and largely bodily sets of responses to situations.  GET QUOTE FROM FIELDS OR DISTINCTION.  For elite audiences, “difficult” and “obscure” art without any obvious content or reference inspires pleasure; picaresque natural scenes are base (GET SOMETHING FROM HALLE).  Classical music audiences sit still, avoid coughing, do not talk, and focus intensively; for such elite audiences, gyrating, tumultuous, uncontrolled bodies flailing in dance clubs are viscerally disgusting. '... nothing most rigorously distinguishes the different classes than the disposition objectively demanded by the legitimate consumption of legitimate works ... and the ... capacity to constitute aesthetically objects that are ordinary or even "common" or to apply the principles of a "pure" aesthetic in the most everyday choices of everyday life, in cooking, dress, or decoration, for example' (Bourdieu 1984, 40).
The more rarified and exclusive such fields are, the more “cultural capital” they generate for their participants.  Only a select few can parry wits at art gallery cocktail parties and laugh appropriately at the right jokes.  Those who lack the relevant habits are denied access to cultural capital.  Widely available competencies, like pop music or nightclub dancing, provide less distinction.  

Cultural capital can be exchanged for other forms of capital.  Mastery of art and philosophy and golf can be exchanged for influential friends, that is, “social capital.”  These can provide jobs and stipends, that is, “economic capital,” as well as support from elected officials, that is, “political capital.”  Cultural capital is particularly attractive to those elites with less economic capital, as it offers a compensatory form of distinction and an indirect route to economic gain: “According to Bourdieu, familiarity with and appreciation of high-culture art forms, including the kinds of art found in museums, represents a form of cultural capital.' In particular, 'within the dominant social class, class fractions invest more heavily in cultural capital to the extent that they do not control economic capital directly” (DiMaggio 1996, 162).  In any case, professions about “art for art’s sake” are covers for techniques of class exclusion and class hierarchy.
Because fields and forms of distinction are habituated into pre-reflexive and bodily comportment, they are strongly determined by early childhood experience, in particular family and school.  This means that the social class into which one is born powerfully predicts one’s access to cultural capital and scenes. Bourdieu’s empirical analyses are intended to confirm this picture.  He writes: “hidden behind the statistical relationships between education or social origin or that type of knowledge or way of applying it, there are relationships between groups maintaining different, and even antagonistic, relations to culture, depending on the conditions in which they acquired their cultural capital and the markets in which they can derive most profit from it” (Distinction, 12). Further: “everything seems to indicate that the effects of individual trajectory…are exerted within the limits of the inherent effects of class; so that the ethico-political dispositions of the members of the same class appear as transformed forms of the disposition which fundamentally characterizes the whole class.”       

Similarly, based on his study of the formation of high culture institutions in 19th century Boston, Paul Dimaggio concludes, “cultural categories reflect social distinctions and transform them symbolically from social accomplishments to natural fact” (p. 303).  Boston’s elites purified their museums and symphony halls of their profane popular culture elements, and thus created elite cultural spaces defined by elite social position and the exclusion of lower status tastes and lower status individuals: “the process made art less accessible to immigrants and the working class” (p. 304).  On this approach, to explain the scenes in which you move it is of prime importance to identify the class into which you are born: high-brow taste for the high, mass culture for the masses.

To the extent that scenes offer participants cultural capital and opportunities for elite distinction, we would expect those who participate in highbrow/elite scenes to do so exclusively, that is, to shun lowbrow/mass scenes.  Highbrow and Lowbrow participation should be strongly negatively correlated [use DDB, results from electivore paper].  If a scene contains many highbrow amenities, it should contain few lowbrow amenities [need to construct DDB and YP HB/LB indexes.  Don’t think we’ve done this yet].  Highbrow scenes containing amenities such as art galleries, ballet companies, and opera companies should be strongly linked with upper status social background characteristics – older, whiter, more educated, wealthier, more conservative [use Pennington term paper to build from, but also use DDB].   Similarly, highly educated, elite individuals, with highly educated parents, should not participate in transgressive or bohemian scenes.  Further, given Bourdieu and Dimaggio’s strong emphasis on education as the route to cultural capital (Lizardo), religious participation and denomination should predict less about what scene one participates in than education and class background.  Thus, upper status but religious individuals, in particular protestants, should participate as actively in highbrow cultural activities as other highly educated individuals; their religious attitudes should not lead them into more “neighborly” or “local” scenes than their “class fraction” would predict.
Omnivorousness.   In Bourdieuian perspective, theories of distinction seek to trace variation in scenes to variation in participants’ status.  They link culturally elite exclusiveness to socially elite characteristics, focusing on taste patterns geared to high vs. low, elite vs. mass.  The influential work of Richard Peterson, without challenging Bourdieu’s basic theoretical presuppositions linking cultural scenes to social status (Lizardo), adds subtlety to the cultural capital perspective.  Like Bourdieu, Peterson encourages us to seek the sources of scenes in highbrow vs. lowbrow status of their participants.  Unlike Bourdieu, Peterson, writing in the late 20th century, denies that there is any one-to-one correspondence between elite social status and elite cultural interests. 

In Peterson’s work, “high brows” (operationally defined as people whose favorite music is opera or classical) also enjoy many other “low brow” (e.g. bluegrass, country, rock) and “middle brow” forms of music (e.g. easy listening, Broadway musicals, big band) (Peterson and Kern, 1996). Moreover, at least through the 1980’s and into the early 1990’s (Peterson and Simkus, 1992; Peterson, 1992; Peterson and Kern, 1996), the number of genres enjoyed by a typical highbrow cultural consumer was increasing, not only across the whole population of highbrows, but especially among younger, more educated persons.  

This was precisely the opposite of what Peterson’s Bourdieuian assumptions led him to expect, namely, that highbrows should listen to elite music, and only elite music, earning their cultural capital by shunning what was “beneath” them.  For Peterson, this change suggested that the “highbrow snob” was out and the “highbrow omnivore” was in, at least for the time being (Peterson 2005: 263; see also Coulangeon and Lemel, 2007) – for these new elites, distinction and cultural capital arise not by marking oneself off from the rabble in terms of religion, birth, or refinement, but by demonstrating a wide-ranging openness to all culture, from wherever and whomever it comes.  The functional needs of mid-19th to mid-20th century top-down governance structures might have required elites to separate themselves from the masses.  But the demands of flexible capitalism require the new managerial classes to be multi-tasking code-switchers, and to develop a mode of cultural capital to match (Peterson and Simkus, 1992).  

To the extent that we can explain variation in scenes on the basis of a theory of omnivorous consumption, we would expect to find that upper-status individuals would exhibit more wide-ranging taste patterns than lower-status individuals [use Electivore paper].  Highbrows should be more omnivorous in their cultural consumption than lowbrows.   These differences should be increasing over time.  Similarly, scenes made up by many highbrow amenities should contain more non-highbrow amenities than other scenes, or perhaps simply more different types of amenities [can create a “count omnivorous” measure using our YP and Bizzip data, similar to what we did in Electivores].  Lower status areas – in terms of education, ethnicity, wealth, race, and occupation, should have more univorous scenes.  We might also expect to find significant cleavages on the basis of how culturally diverse scenes are, as measured by our Cultural Diversity Index.  Higher status areas should contain scenes with higher CDI scores, and, if omnivorous is the master trend defining contemporary cultural scenes, differences in CDI should trump other factors.  The world should be starkly divided between the cultural diverse sophisticates, and the single-mindedly backwards univores.
McDonaldization.  Theories that would lead us to explain scenes on the basis of conspicuous consumption, distinction, or omnivorousness trace variation in cultural scenes back to variations in social class.  Other approaches, rooted more in Weberian rather than Marxian traditions, cite broader processes of modernization.  George Ritzer’s conception of “the McDonaldization of the world” provides a powerful example.

According to Ritzer, the global trends toward increasing bureaucracy, efficiency, abstraction, and disenchantment identified by Max Weber extend far beyond the workplace.  Consumption too is becoming rationalized.  People and places are treated instrumentally, as vehicles to be streamlined for maximized efficiency.  Spontaneous, creative joy is replaced with the cold, rational calculus of the market – present pleasure denied for future gains.  Mighty forests are made into timber fields; friends and companions become “human resources.”  The public is reduced to a merely numerical mass – a population rather than a people.  Old folkways are lost, and the sacred aura that could surround ascendant individuals fades as exchange value overruns use-value – nothing is great when everything can be reduced to its cash value. “It's not just that you are buying a product - you are buying into a system”
 (Ritzer, form website). 

McDonalds, on this view, is a symbol for a much larger system, whose inexorable spread is marked by increasing utilitarianism, materialism, rationalism, and corporatism, with declining opportunities for self-expression, local authenticity, transgressiveness, traditionalism, or even national and ethnic unity.  Quality gives way to standardization; spontaneity to rules.  “There is nothing that seems to be immune to this process, no aspect of life that seems to be immune to it. It's difficult to think of things that can avoid the process” All that is solid melts into air. 

If nothing were immune to this process of rationalization, then we would expect participation in scenes to be equally infected.  Individuals should be less intimately connected with their families; they should spend less time eating and entertaining at home and more time with strangers at restaurants. Solidarity with one’s fellows should be less affective and voluntary; individuals should spend less time volunteering in their communities.  Persons should be cut off from nature; they should be spending less time hiking or gardening.  Pleasure should be more rare and deferred; more people should be bringing their work home.  Standardization should reduce interest in making arts and crafts, as well as attending craft fairs.  It should also routinize cultural tastes and stultify interest in different cultures; people should be less interested in trying new things and more fearful of “otherness.”  More generally, more corporate, rational, and utilitarian scenes should be dominant, especially in secular, urbanized, professional areas.  Taste for the utilitarian, the rational, and the corporate should be increasing, and alternative modes of social consumption, rooted in the local, the charismatic, the transgressive, or the self-expressive should be declining.  To the extent that these alternatives remain, they should form pockets of resistance, rather than novel combinations, with more technological, abstract culture.  [See the file “chapter 5 outline” for summary of many proposed analyses, in the section on McDonaldization.  Inlcude box about Aaaron T’s Press].
Post-Industrialism.  The Weberian focus on rationalization, disenchantment, and efficiency tends to posit uni-directional change.  Daniel Bell’s work, though firmly rooted in both Marxian and Weberian theoretical traditions, adds another layer of sophistication to our analysis of the potential explanations of variation in scenes.  

For Bell, rationalization at work does not necessarily lead to rationalization at play; consumption relations are not isomorphic to production relations.  True, industrial production requires efficient, pleasure-deferring workers.  However, it also requires customers with ever-expanding desires, a taste for novelty, and short attention spans.  The industrial ethic in production generates a bohemian ethic in consumption.  [add quotes, see “chapter 5 outline”].  

This is the cultural contradiction of capitalism. All is not becoming rationalized, with a few anti-modern holdouts circling the wagons.  Rather, this approach suggests the surprising proposition that there is a dynamic connection between “bourgeois and bohemian.” The former creates the latter; the latter supports, but eventually undermines, the former.  They are theoretically and empirically linked, and so it is not contradictory to find them located together, even if, as the industrial ethic declines, the hedonistic, consumerist ethic should be rising.  “One is to be straight by day, and a swinger by night” (cult contr, p. 71).

To the extent that post-industrialization and the cultural contradiction of capitalism are driving scenes, we would expect to find more bohemian attitudes and scenes in places historically formed around bourgeois orientations to work.  In places where more individuals were formerly more anxious about keeping up with their work, there should be increasing numbers of individuals becoming interested in trying new things and trying anything once (use DDB items, see if earlier centers of “I’m anxious about work” are now saying “I am open to new things,” etc.).  In these places, values of hard-work and long-term planning should be declining.  In cities and neighborhoods, particularly historically industrial city centers, there should be more scenes composed of self-expressive, transgressive, exhibitionistic, and glamorous amenities.  At the same time, at such places, “bourgeois” attitudes and employment should be declining, divorce rates should be increasing, personal savings should be declining, crime should be rising, religion should be declining, and sexual promiscuity increasing.  Further, given that Bell suggests that “organization men” are expected to “work hard” at day and “play hard” at night, we would expect there to be a significant connection between utilitarian, rationalistic, and corporate employment and bohemian scenes/attitudes/participation, as well as with distinctively “swinging” amenities, such as night clubs, dance clubs, bars, and the like [see “chapter 5 outline”, and also maybe build a “Bell’s swingers” index].    

The Rise of the Creative Class.  Bell’s version of “the coming of post-industrial society” aims to identify internal tensions between that society’s conflicting demands for discipline and efficiency in production and hedonism and novelty in consumption.  A related, but significantly different, strand of “post-industrial” theorizing about scenes posits a much less adversarial relationship between “bourgeois” and “bohemian,” between productivity and creativity.  This is Richard Florida’s argument in The Rise of the Creative Class.

For Florida, the rise of innovativeness, cosmopolitanism, and openness to novelty in consumption styles complements the increased importance of creativity and interestingness in workplaces.  The sharp divisions between work as uninteresting and productive vs. play as interesting but unproductive need to be questioned:

“[Bell] persists in seeing work and life, or the economy and the culture, as separate spheres with distinct value systems that should be allowed to interact only in certain ways – such as, work first, then live your life in your spare time.  The possibility of synthesis between the bohemian ethic and the Protestant ethic, or of actually moving beyond these categories, is never admitted.”

Moving beyond these simple dichotomies means, for Florida, linking the emergence of vibrant cultural scenes to the emergence of vibrant creative industries. There is a “connection between independent music scenes and high-tech industry in such places as San Francisco, Seattle and Austin” (Globe and Mail  article).  

 The “underlying commercial ecology” (Globe and Mail) in these high-tech centers signals an environment open to new ideas that is willing to mobilize market resources behind those ideas.  Scenes not only provide resources for the New Economy, as we saw in Chapter 5.  High-tech clusters, by providing audiences tolerant of alternative styles that are “on the lookout” for something novel, generate the social conditions under which scenes can emerge and thrive.  

To the extent that the rise of the creative class helps to explain the rise and variation in scenes, we would expect that areas with many high-tech firms and jobs would also contain highly innovative and independent scenes [use high-tech index from ch. 5].  In high-tech centers, there should be more independent music stores, independent cafes, alternative music clubs (draw from our music study), tattoo parlors, piercing studios, boutiques, and myspace pages – and more generally, higher scores on our various bohemian indexes and measures of transgressive and self-expressive scenes [use the ones created for ch. 5].  Not only should these indie scenes should be declining the further one travels from high-tech centers, less alternative and cutting-edge scenes – those that are more traditionalistic, localisitic, and neighborly – should be declining or weaker where the creative class is strongest [even if this is true nationally, should look for some striking cases where it ISN’T true].  Moreover, individuals who work in tech centers, or live in them, should tend to have cultural attitudes more open to trying new things and understanding different cultures (use DDB).  By contrast, areas high in creative class residents should have scenes that are less driven by glamorous celebrity and formal events [low in glamour and formality]. In particular, they should contain scenes with fewer “non-alternative” or “classical” amenities such as operas, ballet companies, symphony orchestras, large art museums, pop music concerts, private golf clubs (use Chicago music data for pop? Other amenities from YP or Bizzip?) as well as higher proportions of residents who report participation in similar activities (use DDB participation in museums, classical, opera, golf, or maybe just the HB index?, though yes we should drop “entertaining at home” from it).

Sub-Cultural Urbanism.  If theories of rationalization, post-industrialism, and the creative class would encourage us to explain scenes in terms of more general social changes in production and consumption, another family of theories would turn our attention to the dynamics of urban sub-cultures.  Simmel, Benjamin, and Wirth provided initial impetus for this approach, arguing that the anonymity and density of big city life undermines traditional communities, leading to higher levels of individuality and experimentation.  More recent work, in particular that of Claude Fischer, has sought to retain the connection between urbanism and unconventional lifestyles without relying on the now largely discredited notion that urban unconventionality is a sign of social breakdown, anomie, and isolation.


From this “sub-cultural” perspective, big cities generate highly heterogeneous scenes through a number of linked processes.  Higher population density often leads to specialization, as Durkheim famously argued.  A small-town audience may not be able to support a great number of specialized music scenes, whereas in a large city musicians can find niche audiences, such as goth or punk or modern jazz or new grass and the like.  Big cities draw many immigrants, allowing each of their distinctive sub-cultures to thrive.  Large, dense populations also allow sub-cultures to reach critical masses, leading to their greater intensity and institutionalization.  A town with a population of 1000 may contain 3 vegan punk fans and so be unable to support a vegan punk club where fans can meet, interact, and develop a common identity.  The ratio of vegan punk fans to total population may be constant, but in a city of 2,000,000, this would mean 6000 vegan punk fans – plenty to found institutions and build networks.  Because these alternative and heterogeneous scenes can thrive in big cities, such styles or more likely to diffuse to urban publics at large, leading to a more generally unconventional scene in big cities compared to the population as a whole.


To the extent that theories of sub-cultural urbanism add to our understanding of the causes of scenes, they invite us to seek connections between population, density, sub-cultural variety, and unconventionality.  High population, high-density areas should contain a more heterogeneous array of scenes – they should have higher CDI scores, and their average scores across all scenes dimensions should be high.  These relations should be enhanced by higher immigrant populations and more diverse ethnic backgrounds (use heritage data?).  Bigger cities should also contain more specialized amenities, perhaps evidenced by more music clubs devoted to particular genres (use Chicago Music data) and more amenities devoted to specific styles (i.e. restaurants that specialize in ethnic or other types of food, go through YP and BZ looking for specialization).  Finally, there should be a powerful linkage between population, density, diversity, and more transgressive scenes, as measured by our transgression indixes, by clusters of specific amenities (tattoo, adult ent, etc.), and by attitudes and behaviors (DDB transgression score, maybe a few specific responses).  

Value-Patterns.  Fischer’s sub-cultural urbanism stresses structural factors like population and density that foster in big cities multiple sub-cultures and a more generally unconventional cultural scene.  A different strand of sub-cultural urban theory is more comparative and cultural, highlighting the lasting influence of basic values on attitudes toward and practices of consumption, cultural and otherwise.  

Tocqueville’s analyses of American social relations provided much inspiration for this approach, tracing American modes of philosophizing, dressing, worshiping, speaking and more to the formative experiences through which their highly egalitarian value-patterns were forged.  Lipset’s examinations of the differences between United States and Canadian national formation and hence value-patterns demonstrated the power of comparison for highlighting the enduring impact of subtle differences in modes of valuation.  Daniel Elazar’s studies of American political culture added internal differentiation to Tocqueville’s and Lipset’s largely cross-national comparisons, stressing investigation into multiple sub-cultural value-systems, in particular New England egalitarian-moralism, mid-Atlantic individualism, and Southern aristocratic traditionalism.  Others, like Bainbridge, extend Elazar’s analysis of the frontier experience to the declining of institutionalized religion, but rise of experimental forms of spirituality, along the West Coast.

Other work in this tradition builds on Max Weber’s notion that religious attitudes shape economic practice, carrying similar analyses into other domains, such as politics and consumption.  Gorski links Lutheranism to modern bureaucratic state formation in Germany and Calvinism to the distinct shape of state welfare programs in the Netherlands; Clark connects Catholicism to clientelist politics and government spending in Chicago and beyond; Campbell suggests that Puritan inwardness, rather than materialistic hedonism, shaped the Romantic notions of authenticity that helped to define a consumerist ethic of self-expression and intense feeling.  Others, such as Talcott Parsons, suggest that what Weber identified as “secularization” is best understood not as a loss of deep meanings, but as an extension of symbolic meanings to more spheres of the “saeculum” – beyond the walls of the monastery to work, politics, consumption, and more.


From this perspective, values are primordial elements of social experience that interact with other social changes.  Consumption, as much as politics and economics, is infused with symbolic meaning (City as Ent Machine).  As increasing national wealth generates more opportunities for consumption, spaces devoted to social consumption become increasingly defined through the values they permit participants to express.  Scenes emerge, and begin to themselves feed back into other domains, as analyzed in chapters 5-7.  The art, food, music, drink, and clothes that we consume, as well as the people with whom and places in which we do so, display and reproduce basic orientations as to what is significant and meaningful. These orientations can be traced back to formative experiences through which groups forge and redefine their identities. New England moralistic consumption may favor hybrid cars; Southern aristocratic traditionalism may favor Hummers.   

Mass education may tend to soften these distinctions, giving rise to new values of tolerance, diversity, and cosmopolitan, multi-ethnic hybrid scenes.  But education may also lead to more explicitly ideologically scenes, as in Marxist or Conservative.  Similarly, mass communication and increasing geographic mobility may lead to more homogenous scenes as one value-pattern dominates the rest.  But tourism and communication may also help to preserve local sub-cultural variation by encouraging “translation” of old value patterns, traditionally practiced at home or through kinship networks, into amenities and scenes.   Cuban neighborhoods in Miami have resisted gentrification through developing thriving restaurant and music scenes (cite ASA paper from my panel) as has Chicago’s Bronzeville through its public art, blues, African art museums, and jazz clubs.   Chinese residents resist redevelopment by turning their old neighborhoods into scenes, via community tours, photo exhibitions, and art galleries that highlight the integrity and distinctiveness of their communities [from com-urban list, Chun-Kit Ho, Aug. 30 2008; also terry has stories about rural communities using tourism.  Add box with these].   

To the extent that value-patterns help to explain variation in scenes, we would expect patterns in scenes to mirror sub-cultural patterns of values.  Areas with a more Puritan, moralistic heritage should contain more egalitarian, universalistic, and participatory-interactive scenes, with more amenities like arts organizations, home brewing, public libraries, observatories, book stores, used book stores, educational exhibits, aquariums, salvation army, second-hand clothing stores, child and youth services, colleges and universities, recycling centers, environment and wildlife organizations, fine artists, used merchandise stores, grantmaking foundations, human rights organizations, political and professional organizations, planeteria, social advocacy organiations, and sports clubs [BZ and YP].  They should also contain less glamorous, transgressive, exclusive, and exhibitionistic scenes, with fewer amenities like casinos, children’s and infant’s clothing and accessories, nightclubs, tattoo parlors, body piercing studios, adult entertainment, fashion shows, beauty salons, clothing stores, nail salons, interior design services, private clubs [BZ and YP]. 

Areas with a more traditionalistic heritage should contain more particularistic, localistic, scenes with more occasions for public spectacle, and fewer occasions for self-expressive and utilitarian individualism.  Their scenes should contain more amusement and theme parks, cosmetics and beauty supply stores, beauty salons, florists, casinos, golf courses and country clubs, custom clothing stores, hair, nail, and skincare services, historical sites, jewelry stores, nail salons, spectator sports, antique shops and dealers, automobile customizing, hair accessories, hats and caps stores, horse racing, private clubs, race tracks [BZ and YP]; they should contain fewer of the egalitarian-participatory-universalistic-interactive amenities listed above.  

Scenes influenced by the mid-Atlantic values of individualism should offer participants more opportunities to celebrate values of individual initiative, market exchange, individual self-expression, and tolerance of deviance.  They should receive higher scores on our indexes of self-expression and transgression, lower on state and corporate authenticity.  Their scenes should contain more amenities like adult entertainment, tattooing, body piercing, commercial artists, cigar bars & shops, dance clubs, skate-board rinks, wilderness outfitters and guides, wildlife preserves, yoga instruction, tobacco stores, advertising, agents/managers for artists and public figures, graphic design services, independent artists, marketing research, musical groups and artists, myspace pages, custom computer programmers, warehouse clubs [BZ and YP].  

Aspects of these patterns should shift in various contexts.  West-coast versions of individualism might stress transgressive and self-expressive aspects more than others, with more amenities like piercing and yoga than other individualistic areas.  Los Angeles might exhibit its own distinctive patterns [Terry to add here].  Similarly, many of the factors highlighted in other theories should alter these value-patterns: big city scenes should indeed be more unconventional, individualistic, heterogeneous and rational than small towns.  But we would also expect to find significant variation within big cities, with more traditionalistic Chicago exhibiting different patterns from Boston or New York or San Francisco.  At the same time, post-industrialization should indeed be weakening the salience of old left-right cleavages, suggesting that moralistic (left) and individualistic (right) scenes might also be fusing.  But we would still expect to find accents pointing in both directions in various contexts.  

Further, according to this view, once scenes become more firmly institutionalized, they are more likely to become themselves sources of meaning and identity, relatively independent of their precedents in religion or national cultures.  The most vibrant and firmly entrenched scenes should influence action, then, net of religious and ethno-cultural heritage.  Hip-hop music should have impacts beyond the race of its fans; folk music should attract audiences and shape cities beyond those from Appalachia; martial arts participation itself should form loyalties beyond the religion or ethnicity of its practitioners; jazz itself should form affiliations net of the race of its aficionados.  In these more institutionalized scenes, the dynamics analyzed in chapters 5-7 should operate most powerfully [not sure how to test this, but I think it needs to be said, perhaps better or differently, but in some way].         

Add in empirical analysis, based on highlights.  

*************

The American scenescape is vast and diverse.  It is full of contradictions, but it is large, and it contains multitudes.  It contains scenes of McDonalidization and Bohemias.  It contains scenes of noble largesse and scenes of Puritan virtue.  There are scenes reserved for the few, others mainly enjoyed by the many, still others open to all.  There are scenes of anonymity and transitory encounter; and there are scenes of tradition, neighborly affection, and local custom. Metropolises provide scenes of unconventionality and surprise; but some of the grandest cities are more reserved, while some of the deepest backwoods wear leather.  There are the hippest of urban hip scenes, locked in combat with their gentrifying invaders, but there are also the many shades of cool arising out each place’s distinctive culture and amenities.  

This panoply cannot be approached on a single level: class, globalization, conspicuous consumption, omnivorousness, the breakdown of primary ties, population increase, neo-Bohemia – all of these pick out one important piece of the process, but, all too often, lose the larger picture.  The diverse theoretical perspectives provides surveyed here provides an initial set of resources for understanding the causes of variation in the scenescape.

� Ritzer, � HYPERLINK "http://www.mcspotlight.org/people/interviews/ritzer_george.html" ��http://www.mcspotlight.org/people/interviews/ritzer_george.html�. See also Ritzer 1996.  Ritzer, of course, complicates his position in his studies of the “reenchantment” of the cathedrals of consumption; nevertheless, the emphasis is still on rationalism and efficiency and their counterparts, spectacle and irrational emotions. A more nuanced view needs to avoid seeing the non-rationalistic consumption opportunities available to consumers as not only indeterminate “others” to rationalism (pursued, as Ritzer says, by jaded, emotionally burned out consumers), but as alternative value dimensions, such as localism, self-expression, glamour, and charisma.








